


Types of Graphics Designs

Visual Identity

Marketing & Advertising

User interface

User Experience

Publication

Packaging

Art and illustration ...

Motion /| Animation J000cco0C
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.........
.........
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Visual Identity

* Branding
* ldentify
* Trademark

Logo




Postcards and flyers

Magazine and newspaper ads
Posters, banners and billboards
Infographics

Brochures (print and digital)
Vehicle wraps

Signage and trade show displays
Email Marketing

PowerPoint Presentations
Menus

Social Media, Banners & Graphics
Banner ads |
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User Interface

Web page design

Theme design (WordPress, Shopify, etc.)
Game interfaces
App design
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Publication
* Books

* Newspapers
* Newsletters
* Directories
* Annual reports exisrenriac
* Magazines

e Catalogs
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Packaging
* Product
* Boxing

DETOX

WITH ACTIVATED CHARCOAL

ALL ORGANIC DETOXIFYING

FACIAL WASH FACIAL WASH

PARABEN FREE
CRUELTY FREE
HYPOALLERGEMIC

_—

*BETOXIFYING ACTIVATED CHARCOM
*DRGANIC GREEN TEA

+ HYDRATING ORGANIC ALOE VERA

* CRGANIC COCONUT OIL

" ORGANIC ORANGE PEEL

*VITAMIN BS & C

CHIC REPUBLIC




otion / Animation

itle sequences and end credits

resentations
romotional Videos
Tutorial videos
Websites

Apps

Video games
Banners



t & lllustration

T-shirt design
Graphic patterns for textiles
Motion graphics

Stock images

Graphic novels

Video games

Websites

Comic books

* Album art

* Book cov
* Picture
* Infograp -

* Technical illustration
» Concept art v

FPARD W e N

~ 4 !



3asics of.¢

Graphic De




Basic of Graphics Design

* Visibility

* Readability

* Accessibility
 Understandable

FLEMENTS
 OFDESIGN
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Basic of Graphics Design

e Use visual and semantic space.

* Provide the right amount of space between lines of text.

* Use clean typography.

* Avoid using all caps.

 Don’t underline text.

e Use left-aligned text.

 Don’t put two spaces after a period. Support text resizing.
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Header

Title : Cool and Catchy Title
Information Bullets

Bullets

Bullets mages

Images

tacts Footer Logo



POSTER TEMPLATE POSTER A4 TEMPLATE

Marketing E-learning

@ Creative
!

Marketi

@ Ready For b
=~/ e o
Digital ®

M Business _BestClasses

Don't Think Big, Think Giant

~~—
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do

@  eiusmod temporincididunt ut labore et dolore magna
aliqua. Quis ipsum suspendisse ultrices gravida.

Instagram_ Account a Facebook_ Account ° Twitter__ Account

A

Lorem ipsum dolor sit amet,
consectetur adipiscing elit,
sed do eiusmod tempor
incididunt utlabore et dolore
magna aliqua.

WWW.YOURSITE.EDU
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BANNER

HEADLINE
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Design by All-tres-dovwnlood com



ning Links

ttps:/lwww.youtube.com/watch?v=YqQx750PRa0

ttps:/lwww.youtube.com/watch?v=ti2NI4j0f-U


https://www.youtube.com/watch?v=YqQx75OPRa0
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